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I N  C X / C R M  A S S U M I N G  Q U A L I T Y  D A T A  I S  A V A I LA B LE



Research suggests that 
20% of current sales -
team functions could be 
automated

Source: Marketing and sales soar with generative AI | 

McKinsey

AI can help boost sales team 

effectiveness  and performance by 

automating mundane sales activities, 

freeing up capacity to spend more 

time with customers and prospects, 

while reducing cost to serve.
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Lead Qualification

Follow -up with Leads and Clients

Create and Send Quotations or Proposals

Process  Configurations, Orders and 
Paperwork

Market Research

Basic Customer Service Inquiries
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Sales  af ter

Schedule Appointments

Generate  Reports Lead Qualification

Follow -up with Leads and Clients

Create and Send Quotations or Proposals

Process  Configurations, Orders and 
Paperwork

Market Research

Basic Customer Service Inquiries

Engage with Customers

Close deals

Phone Calls

SAP AI
SUPPORTED



156 HOURS 
S A V E D.  P E R  Y E A R .  P E R  P E R S O N

The average sales or account rep. spends 3 hours per day on admin for customers.
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Market ing  af ter

SAP AI
SUPPORTED

Content Creation

Advertising Management

Marketing Strategy

Market Research

Omnichannel Campaigns

Segmenting Customer 
Campaigns

Lead Generation and Nurturing

Analytics and Reporting



208 HOURS 

ref: www.wikipedia.comref: www.wikipedia.com

S A V E D.  P E R  Y E A R .  P E R  P E R S O N

The average marketing rep. spends 4 hours per day on content and campaign creation.
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gender:   male

age:          70+

family:      married
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location:  London, UK
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CUSTOMER B
gender:   male

age:          70+

family:      married

children:   2

location:  London, UK

status:    millionaire



REALLY 
SIMILAR 
OFFER?

H Y P E R-
P E R S O N A I L Z A T I O N  

King of Rock

The King

Similar?



...IS THE INTELLIGENCE OF MACHINES OR SOFTWARE.
IT IS THE ART OF IMITATING HUMAN INTELLIGENCE TO REPRODUCE 

CREATIVITY OR IMAGINATION OR PROBLEM SOLVING SKILLS.

ARTIFICIAL INTELLIGENCE

https://en.wikipedia.org/wiki/Machine
https://en.wikipedia.org/wiki/Software


AI NEEDS TO 
LEARN
. . .every model  needs to  be 
t ra ined .



TRAINING DATA AI ALGORITH

AI  NEEDS TO LEARN
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DATA TRAINED MODEL

AI  NEEDS TO LEARN



DATA NEEDS QUALITY

?
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DISCOVER

CONSIDER

BUY

DELIVER

SERVICE

2.
Measure Social 
Media Impact
Measures views on ads & clicks to 
view shopping catalogue

1. 
Run Social 
Campaigns

3. 
Customer buys on Social
or re -directs to shop

Trusted experiences require consent 
collection when creating accounts.

4. 
Purchase along with 
Consent and Data Privacy 
Collection

5. 
Real-time Updates   
& Loyalty Enrollment

7. 
Order Management &
Delivery

Re-target campaigns to offer relevant 
products based on the customers 

product affinity and behaviour.

10. 
Upsell and Repurchase

8. 
Delivery & Updates

Allow for real- time order updates and 
�È�Ð�™�°�§�°�“�…�ë�°�Ð�É�ã�� �°�É���6�È�����…�“�“�Ð�ð�É�ë�6���Ð�ß���ü�°�ë�­���­�•�Â�Ü���Ð�§���…�É��
AI powered chatbot. 

Better understand quality of the self-service 

support channel by asking your customers to 
rate the engagement.

6. 
Real-time Order Updates

Buy on social or re-direct to a 
commerce page with multiple 

payment options.

Send order confirmations and allow 
for enrolment of loyalty programs �+ 
incl. options for native apps and 

rating & feedback. 
Confirmation of order changes sent 
via app push, includes special offer 

from AI generated up-or cross sell 

recommendations.

Use social media to promote
your latest offers

Deliver orders with multiple fulfilment options: 
ship home, pick up in store or at curbside. 

Request feedback after delivery of order. 

Customer service available for potential 

questions or issues.

Allow customers to flexibly return
whole or parts of the purchase online 

or in store

9. 
Returns

RETURNS

REPEAT 
PURCHASE

Connecting people, processes and data leads to intelligent 
customer experiences at every touchpoint


