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1. About this Report

Combined Non-Financial Statement for the Group and Parent
Company

All for One Steeb AG, Filderstadt/Germany, is a leading IT and
consulting provider and sought-after digitalisation partner for
the German-speaking midmarket. The company is listed on the
Prime Standard of the Frankfurt Stock Exchange (ISIN
DE0005110001, WKN 511 000).

Most of the content of this Report is relevant to the All for One
Steeb AG Group and the parent company in equal measure. We
have therefore combined our non-financial statements for the
Group and the parent company. Accordingly, our Combined
Non-Financial Group Statement (»Non-Financial Group Re-
port«, §§289 b-e, 315b and ¢ German Commercial Code (Han-
delsgesetzbuch, HGB), DRS 20, Note 248) covers the parent
company All for One Steeb AG and its subsidiaries. The designa-
tions used in this Report — »All for One Steeb AG«, »All for One
Steeb«, »All for One Steeb Group« and »company« — always
refer to the All for One Steeb AG Group. Information relating
solely to the parent company All for One Steeb AG is marked
separately in this Combined Non-Financial Group Statement
(§298 section 2 sentence 3 HGBJ.

Financial Year

At All for One Steeb AG, the financial year 2017/18 began on
1 October 2017 and ended on 30 September 2018. The corre-
sponding prior year period covers the timeframe of 1 October
2016 to 30 September 2017. Our Non-Financial Group Report
relates to these reporting periods.

Forward-Looking Statements

Our report contains statements relating to future develop-
ments at All for One Steeb AG. These statements constitute es-
timates based on the information available to us at the time of
writing this Non-Financial Group Report. If the underlying as-
sumptions do not materialise, the actual results may differ
from expectations.

Initiatives, Frameworks and Recommendations for
Sustainable Management

Nowadays, many organisations share the task of driving sus-
tainable management and heightening the importance of non-
financial aspects. Initiatives, frameworks and recommenda-
tions — such as the German Sustainability Code (Deutscher

Nachhaltigkeitskodex, DNK], Global Reporting Initiative (GRI),
Climate Disclosure Standards Board (CDSB), Sustainable
Development Goals (SDG) or Sustainability Accounting Stand-
ards Board [SASB] — serve to guide us in reporting how we man-
age, plan and control our sustainability activities. To date, how-
ever, none of the frameworks on their own cover the specific
strategies and processes behind our sustainable manage-
ment. As a result, we refrain from limiting ourselves to a single
framework.

Integrated Statement versus Separate Report

Non-financial group statements can be integrated into the cor-
responding group management report or issued as a separate
document. We have opted for the latter variant although non-
financial disclosures in a group management report (such as
»non-financial performance indicators«] are also obligatory.
However, we accept this redundancy and believe our Non-Fi-
nancial Group Statement as presented in this separate report —
which collates all relevant sustainability aspects and strate-
gies in a single document — to be more clearly structured and
compact, and thus more user friendly.

Accordingly, our Non-Financial Group Report complements our
corporate reports and should therefore always be read in con-
junction with the following documents:

= Annual and consolidated financial statements (including
respective management reports)

= Corporate governance report

= Report of the supervisory board

= Compensation report

= Corporate governance statement

All reports are available on our website at www.all-for-
one.com/ir, together with a host of additional information.

Auditing and Publication Timing

The supervisory board of All for One Steeb AG has audited our
Combined Non-Financial Group Statement as presented in this
Non-Financial Group Report. When it met to discuss the annual
financial statements on 12 December 2018, it approved the
same and released it for publication on our website. Our Com-
bined Non-Financial Group Statement was published together
with the annual financial statements and the consolidated fi-
nancial statements for the financial year 2017/18 on 17 De-
cember 2018 to coincide with our financial statements press
conference. The report has not been audited externally.



2. Business Model and Portfolio

With our business model combining business process, technol-
ogy and strategy expertise with smart IT solutions and ser-
vices, we provide all our customers' corporate divisions with in-
tegrated and comprehensive digitalisation support from a
single source. Our full-service portfolio therefore addresses all
facets of digital corporate transformation. They include issues
such as strategy, business model, product and service innova-
tion, business workflows in all departments, corporate organi-
sation and culture, new way of working, »digital supply
chains«, »customer experience« and »employee experience«.
They improve our customers' ability to implement digital trans-
formation faster and more reliably, and enhance their compet-
itive strength. We also orchestrate cloud operation of applica-
tion landscapes.

We actively grasp all opportunities offered by new and promis-
ing technologies and applications to align our portfolio and
business model to new areas of growth business, especially
those offered by SAP and, increasingly, by Microsoft, as well as
IBM, and enhance them with proprietary solutions and ser-
vices.

Industry-Focused Services and Solutions

Proprietary industry-specific solutions based on a newly devel-
oped business process library (»scope items«) for SAP
S/4HANA are a key pillar of our integrated business model. The
library contains business workflows and scenarios of our target
industries that can quickly and easily be tested and activated
by customers. By offering this innovative service, we are tar-
geting primarily companies operating in machinery and equip-
mentmanufacturing, automotive supplier and consumer goods
industries. Our aimis to play a leading role in managing the gen-
eration change from SAP Business Suite to SAP S/4HANA within
the midmarket and to further expand our penetration into core
markets.

Sales and Customer Relationship Management

We mainly use our own sales, consulting and support resources
to manage our customer relationships in Germany, Austria and
Switzerland. In addition to our »key account management«
and direct sales teams organised by regions and themes, we
also operate an indirect sales channel, »All for One Steeb Busi-
ness Partners«. We collaborate with our partners »as if from a
single source«to enable us to provide the most comprehensive
and integrated support possible to our customers. Our consult-
ing service is provided from a number of offices close to our cus-
tomers in the German-speaking market.

To enable global management of our customer relationships,
we set up the United VARs partner network in 2006. Nowadays,
the network has a strong presence in more than 90 countries,
offering local services and support based on uniform quality
standards and recognised project methods. United VARs does
not just represent a high degree of efficiency and performance
capability in its local management of international customers
around the globe for All for One Steeb AG; it is also the key to
acquiring new customers in our strongly export-driven target
markets in German-speaking regions. United VARs is, moreover,
one of just nine »SAP Global Platinum Resellers«.

SAP Partnership, SAP Ecosystem, Partnership with Microsoft
and Other Important Partnerships

All for One Steeb provides direct support (in the shape of soft-
ware maintenance and cloud agreements] to what it believes
is the biggest base of midmarket customers with installed SAP
in the German-speaking market. Accordingly, our daily busi-
ness focuses on our partnership with SAP. SAP itself also em-
phasises the very important role played by All for One Steeb AG
in the SAP midmarket. During the year under review, for ex-
ample, SAP recognised the outstanding performance of All for
One Steeb with multiple awards (including SAP Pinnacle Award
2018 SAP Hybris Partner of the Year). Moreover, SAP has
awarded All for One Steeb AG multiple certifications in recogni-
tion of our comprehensive solutions and services portfolio (for
example: »SAP-Certified Provider of Cloud Services«, »SAP-Cer-
tified Provider of HANA Operation Services«, and many more).
The partnership with Microsoft was also greatly expanded in
the year under review to include »Microsoft Hosting Partner
Gold«, »Microsoft Access and Identity Partner Gold« and
»Microsoft Shared Computer Activation Partner«, among
others. Our extended partnership with Microsoft has gained
even more momentum following the further intensification of
collaboration between SAP and Microsoft themselves over the
course of the reporting year. Alongside SAP, Microsoft and IBM,
All for One Steeb also works closely with other technology part-
ners, such as NetApp and Cisco.

Competition

All for One Steeb faces fierce competition. In addition to ERP
manufacturers and system houses not connected with SAP,
competitors include other SAP resellers, Microsoft partners and
internationally operating IT service providers. The company
also competes against line of business solutions offered by
specialist providers — for HR management, finance or sales and
marketing, for example. Other competitors include SAP consult-
ing units in major international IT service groups and, increas-
ingly, our customers’ own IT activities.



3. Sustainable Corporate Governance

3.1. All for One Steeb’s Governance Model

The management of All for One Steeb AG is based on values. The
company operates in a dynamic market environment. We have
established the All for One Steeb Governance Model to ensure
the successful implementation of our strategies and the
achievement of our financial and non-financial targets and
forecasts. This model is continuously being improved. It builds
on our company culture LIVING VALUES and the principles of
good corporate governance: responsible, sustainable and
transparent leadership. These three pillars form the framework
within which our governance model is designed:

= Opportunities and risk management system
= Compliance management system
= Internal control system

Each pillar has specific »mechanisms« for planning and man-
aging financial and non-financial issues, and their interactions
and interdependencies. Our approach to opportunities and risk
management (identification methodology, monitoring, assess-
ing opportunities and risks, risk priority indicators, risk matrix)
is the same for both financial and the non-financial issues high-
lighted in this report. Our opportunities and risk management
system, for example, also monitors non-financial aspects to
enable early identification of sustainability risks, their analysis
and the implementation of effective countermeasures. Within
ourinternal control system, we perform routine in-house audits
to check compliance with our rules. These rules have also been
laid down for non-financial aspects, for example, through our
Group-wide compliance management system.

As such, our governance model incorporates our many years of
experience that have shown that sustainably profitable growth
is only possible within a good »orchestrated overall strategy«
combining financial and non-financial aspects. We have there-
fore firmly anchored sustainability in both our business model
and our strategy, as well as in our daily business.

Specifically, our strategies, due diligence processes and the
relevant performance indicators for sustainable management
target the following non-financial aspects in particular:

= Staff matters

= Environmental matters
= Anti-corruption

= Social matters

®= Humanrights

Both our company values (»LIVING VALUES«) and our Code of
Conduct (»DO0 IT RIGHT«] are extremely important for manag-
ing our sustainability strategies. Together, they form the core
of our Compliance Management System. Both instruments to-
gether contain our values and rules governing responsible, eth-
ical, sustainable and honest actions. The values and rules
apply for all members of staff. Each individual must be aware of
them and familiar with their content and objective, and must
apply and observe them. Our company values and Code of Con-
duct are available to all members of staff on our intranet. We
also organise training programmes focusing on their applica-
tions and — with the aid of proprietary programmes — strive
constantly to firmly anchor them in our daily business. New re-
cruits are familiarised with our values and rules as soon as they
attend their induction training.

Opportunities and Risk Management

System

%

Compliance Management
System

{}

Internal Control System

{}

responsible, sustainable and transparent corporate management

Corporate Culture: LIVING VALUES
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3.2. Company Values

»Culture is what you make of it«. Our corporate culture has
been shaped by the values we have been nurturing for many
years, and which have grown in numerous integration projects
in the wake of acquisitions and are practised successfully. Our
company values give us guidance and reassurance in treating
each other properly and with lasting respect. Each member of
staff commits to our company values through our compliance
management system and in their individually agreed targets.
In the run-up to acquisition projects, our company values are
also used in performing »cultural due diligence« to assess the
compatibility of our cultures.

Our seven company values focus primarily on the following:

Client Orientation

We can only be successful if our customers are successful over
the long term. We therefore stimulate, challenge and act to
boost the sustainable success of our customers. No effort is
too great to secure their satisfaction and trust. In doing so, we
prove that we are a stable and dependable partner for both now
and the long term.

Competence and Focus

We focus on what we do best. Focusing on our strengths helps
us improve even more. To achieve this, we need employees and
teams with the best professional and »soft« skills. Which is
why we invest a lot in training and upskilling, in developing our
organisation, and in team and work management.

Diligence and Dependability

We are thorough in our work, precise in our preparation, and
never lose sight of even the tiniest details. And because we
»stay on the ball« until the deal is successfully closed, we are
valued as a dependable partner.

Ambition, Growth, No. 1

We don't just want to be the number 1; rather, we want to fur-
ther expand our lead. This ambition and our determination to
win enables us to acquire not just orders but also and above all
lastingly satisfied customers.

Respect and Compassion

We are compassionate. Everyindividual counts in terms of both
performance and personality. We support each other in teams.
Our climate is one of mutual respect, togetherness and trust.

Ability to Learn and Willingness to Change

We challenge constantly and are always one step ahead rather
thanjust »up to date«. After all, innovation is synonymous with
change — which we initiate and manage.

Freedom and Business-Oriented Actions

We are a company for everyone who wants to make a differ-
ence. Which is why we offer ample freedom for our people to
make their own decisions and take on responsibility within a
framework of clearly defined targets and rules.

3.3. Compliance Management — Code of Conduct

Our compliance management system — derived from our com-
pany values — guides us in observing and complying with all
laws, rules and regulations, contractual obligations, voluntary
commitments and in conforming with standards.

The core of our compliance management system is our Code of
Conduct (»D0 IT RIGHT«) which specifies a framework for ac-
tion that is binding for both employees and management alike.
Our Compliance Management Organisation is responsible for
monitoring compliance with our Code of Conduct. Headed by
the Chief Compliance Officer, it is strengthened by Compliance
Officers in all Group companies. Tip-offs and misconduct can,
moreover, be reported directly to a supervisor in person or by
phone, or anonymously by e-mail. The individual elements of
our compliance management system are available to all mem-
bers of staff on our intranet. Special training programmes focus
on how to use them and observe them on a permanent basis.
These programmes form part of the induction training for new
recruits.

Specifically, our Code of Conduct covers the following areas:

= Basic principles, such as abiding by our company values,
law-abiding conduct, mutual respect, fairness and integ-
rity, responsibility for our reputation

= Business relationships with clients, business partners and
competitors

= Sponsorship and donations

* How to behave if conflicts of interest arise

= Anti-corruption

* Health and safety

= Dealing with information, especially insider knowledge

= Data protection and information security

= Environmental protection

® Health and safety at work

The Compliance Officer reports to the management board. They
also report any compliance violations to the supervisory
board's audit committee, together with any countermeasures
taken and the effectiveness of the same. The Compliance
Officer's report also addresses issues such as the continuous
improvement of the compliance toolbox, or findings from inter-
nal audits.



3.4. Due Diligence Processes and Key Performance
Indicators

We use due diligence processes to examine the effectiveness
and risks of our sustainable management strategies. Together
with our company values and Code of Conduct, we also use ad-
ditional guidelines and specific non-financial performance indi-
cators for this purpose. They are defined uniformly for the
whole Group using a standardised system, and are analysed
and monitored with regard to the achievement of their relevant
objectives.

4. Aspects

We have developed our own specific strategies to ensure the
most effectively possible governance of aspects relating to
staff, environmental and social matters, anti-corruption and
human rights as relevant for our sustainable management. In
doing so, we focus on comparatively few partial aspects that
we have identified as being particularly important and effective
for sustainable management. Our strategies are, moreover, un-
derpinned with corresponding due diligence processes. The fol-
lowing sections address the individual matters in more detail,
together with the key performance indicators and material
risks.

4.1. Staff Matters

We want to maintain and further enhance the good perfor-
mance capabilities of our staff and actively prevent possible
sick days away from work.

4.1.2. Key Performance Indicators and Risks

Staff matters play a hugely important role in a service com-
pany. The success of our business is largely dependent on the
quality of our efforts to satisfy business partners, such as cus-
tomers, suppliers or shareholders. Staff continuity and the abil-
ity to use it to build and maintain sustainably stable and strong
relationships with business partners are also key to shaping
the perception of our quality of service. We therefore design our
strategies focusing on staff matters to maintain and encourage
the outstanding willingness of our employees to perform in of-
fering very good quality of service and achieving a high level of
customer satisfaction and to further enhance our image as an
employer.

4.1.1. Strategy and Due Diligence Processes

Our strategies build around our corporate culture with clear ob-
jectives and actively practised values. We systematically ex-
amine approaches to improving our leadership culture, includ-
ing the annual compilation of an in-house leadership culture in-
dex. We have, moreover, set up a comprehensive health man-
agement programme. Its contents have been well coordinated,
and include

= In-house medical examinations

= In-house integration management
= Workplace ergonomics

= Courses and health campaigns

= Work and leisure time sports

Employee retention and our health index are the key perfor-
mance indicators when it comes to staff matters. We calculate
employee retention using the formula »100% minus the ratio of
undesired separations to the staffing strength at the beginning
of the reporting period, plus additions to the workforce during
the reporting year«. Our health index is calculated as follows:
»100% minus the number of sick days relative to the scheduled
working days of a given reporting period «.

During the financial year 2017/18, these key performance indi-
cators evolved as follows in the Group:

Deltain

percentage

2017/18 2016/17 points

Employee retention in % 91.6 94.3 2.7
Health index in % 97.5 97.4 0.1

With regard to All for One Steeb AG as a company on its own,
both key performance indicators evolved as follows:

Deltain

percentage

2017/18 2016/17 points

Employee retentionin % 955 94.4 11
Health indexin % 97.7 97.5 0.2

Despite the decline in the Group — primarily due to the growing
shortage of specialists — we believe our employee retention is
still well above the average for our sector. Nevertheless, we
have taken additional steps, such as launching »Up Talent« —
our newly designed personnel development programme —
aimed at increasing employee retention. We believe that the
positive trend of our health index is also due to the relevant pro-
grammes (sports, keep fit courses, preventative healthcare)
which will continue to impact the health index in the future.

If we are not sufficiently able to keep and develop our existing
employees, nurture talent, recruit new human capital, be good
leaders for all our employees and encourage their further devel-
opment, we will no longer be able to successfully expand our
business. We classify the occurrence of these risks as »infre-
quent« and the potential impact on our earnings, assets and
financial position as »moderate«. In our overall assessment,
the risks associated with staff matters are classed as »medi-
ums,



4.2. Environmental matters

When implementing software solutions for our customers, we
always strive to ensure the most economically efficient and,
likewise, the most environmentally compatible operation pos-
sible:

= QOptimum use of resources such as commodities, materi-
als, machinery and energy

= Lesswaste

= Optimised logistics along the supply chain

= Avoidance of unnecessary transportation

Our principle of ensuring »close proximity to our customers«
through more than 30 offices in Germany alone means we have
shorter distances to our customers and can reduce travel
routes and times. Likewise, our local presence reduces the fre-
quency of environmentally harmful flights. Our home office
strategy combined with the expansion of our »remote support
services« also reduces stress on the roads. We hold online
meetings to reduce the need for business trips.

As a »multi cloud service provider« we process a great deal of
business data and transactions for our customers — and the
volume continues to soar as digitalisation progresses. The
same applies for our own IT systems. Electricity is our main
source of energy and is mainly needed to cool our high perfor-
mance resources. We also use electricity to directly operate our
information platforms, which build on the basic mainframe in-
frastructure provided by our co-location providers. If we are
able to further increase the already good energy efficiency of
our »data factory« while at the same time relocating our cus-
tomers' systems from their own — usually much less energy ef-
ficient — infrastructures to the data centers we use, we will im-
prove not only our own carbon footprint, but also that of our
customers.

4.2.1. Strategy and Due Diligence Process

= Shared use of resources without restricting each other
(»one-to-many resource sharing«)

= Smart »load balancing« ensures good utilisation of the
shared resources without compromising performance

= Consistently fast speed of innovation with an innovation
rate of about three years on average

= Increased inclusion of (public) cloud infrastructures with
virtually limitless scalability (»hyperscalers«]

= Comprehensive certification

4.2.2. Key Performance Indicators and Risks

Our strategies, due diligence and key performance indicators
relating to environmental matters focus primarily on further im-
proving the energy efficiency of our entire cloud operations. To
achieve this, we have been implementing a rigorously »green
[T« oriented co-location strategy since 2007. The following
measures are particularly significant:

= Use of particularly energy efficient data center facilities of
leading co-location providers

= Greatest possible use of renewable energy from sustaina-
ble sources to cover our energy requirements (operations
and cooling)

* Integrated energy management: ongoing monitoring of
energy procurement and requirements

= Majorinvestmentin leading technologies and in expand-
ing partnerships with technology providers

= Use of leading cloud technologies for continuous virtuali-
sation of operating environments

We use a Cloud Sustainability Index to measure energy inten-
sity. It is compiled using the formula »1 minus ratio of energy
consumption to average number of systems operated with it«.

Major investments in technology in the reporting period
2017/18 enabled us to achieve significant improvements in
this area. The key performance indicator evolved as follows:

2017/18
0.0364

2016/17
-0.1106 n/a

Delta

Cloud Sustainability Index

In general, we want to consistently raise our energy efficiency
as we further improve the scalability of our cloud infrastruc-
tures. Individual aspects, such as the dynamic pace of future
technological trends, are largely outside our sphere of influ-
ence and cannot be reliably predicted. By the same token,
surges in the growth of our cloud services could lead to trans-
formation processes within our co-location strategy that might
weigh on energy efficiency temporarily. We classify the occur-
rence of such risks as »occasional« and the potential impact
on our earnings, assets and financial position as »minor«. In
our overall assessment, the risks associated with these envi-
ronmental matters are classed as »low«. We cannot, however,
rule them out entirely.

4.3. Anti-Corruption

Our good reputation is key to shaping our relationships with
business partners, employees, competitors, shareholders and
the general public. We therefore place great importance on our
uncompromising commitment to values such as credibility, de-
pendability, discretion, integrity and quality, as well as on com-
pliance with laws, rules, regulations and our own standards.

4.3.1. Strategy and Due Diligence Process

Despite operating in fiercely competitive markets, we strive to
uphold our integrity and sense of responsibility at all times. We
do not tolerate any actions aimed at unreasonably restricting
the freedom of business partners to purchase or provide ser-
vices. On the contrary, we are committed to obeying the rules
of fair competition that encourages efficiency and innovation.
We do not collude on prices nor join in any other forbidden mar-
ket practices of competitors. Equally, we do not participate in



measures such as corruption to reap unfair competitive ad-
vantages. This basic philosophy is an integral part of our culture
and is anchored in our »Code of Conduct« (section 3.3).

4.3.2. Key Performance Indicators and Risks

Incidences of corruption can have a significantly adverse effect
on our earnings, assets and financial position. We therefore
make every effort to ensure integrity and fairness, and to firmly
anchor effective control mechanisms in our daily business. We
also review and assess the effectiveness of our Code of Con-
duct on an ongoing basis, follow up queries and suggestions,
examine concerns, and are constantly striving — together with
our compliance management organisation — to ensure that all
members of staff are familiar with our Code of Conduct and ob-
serve and adhere to it at all times. Our processes for avoiding
corruption also build on our internal audits, where routinely
changing additional checks are carried out at the level of se-
lected companies and business workflows.

Our compliance management processes are, accordingly, a key
performance indicator for avoiding incidences of corruption
and for mitigating the associated risks.

As our customer acquisition efforts focus virtually entirely on
the German-speaking market, this also mitigates the risk. Over-
all, we class the occurrence of such risks to our reputation as
»remote« and the potential impact on our earnings, assets and
financial position as »moderate«. In our overall assessment,
we classify the risks associated with anti-corruption as »low,
although such risks to our reputation cannot be completely
ruled out.

4.4. Social Matters

initiatives suggested by our employees. Alist of the projects we
support is published on our website at https://www.all-for-
one.com/de/unternehmen/engagement.

Despite the direct reference to the projects through our em-
ployees, we cannot entirely rule out the risk of misguided sup-
port, although we believe the probability of occurrence to be
»remote«. We class the impacts of such risks on our earnings,
assets and financial position as »minor« and thus the overall
assessment of these risks as »low«.

4.5. Respect for Human Rights

Our stance on this subject is unambiguous: zero tolerance for
any and all types of discrimination and harassment.

4.5.1. Strategy and Due Diligence Process

»Respectand Compassion«is firmly anchored in our culture as
one of our seven company values. Specifically, that means that
we respect every individual in terms of both their performance
and their personality and promote a climate of mutual support
based on trust. In the »basic principles of our conduct, our
»Code of Conduct« (section 3.3) emphasises the importance
of things like mutual respect, fairness and integrity. Likewise,
the Code condemns anyand all forms of discrimination and har-
assment, such as prompted by race, ethnicity, gender, religion,
ideology, disability, age or sexual identity.

4.5.2. Key Performance Indicators and Risks

Our employees are at the heart of our social matters. In many
cases, they embrace their responsibility to society and volun-
tarily help out in manifold social projects and clubs. We as a
company are also directly involved in other initiatives focusing
on social matters.

4.4.1. Strategy and Due Diligence Process

We have put specific programmes in place to support selected
social projects in which our employees are personally involved.
In addition to providing immediate financial support to these
projects, we also grant such employees special leave. As a com-
pany, one of the projects we support helps young people want-
ing to start their own business to take the leap into self-employ-
ment.

4.4.2. Key Performance Indicators and Risks

The key performance indicator of our engagement for social
projects is primarily the direct reference to the individual initia-
tives supported by our employees. In addition, we also look for
diversity when selecting and deciding on the level of funding for

Incidences of discrimination and harassment could adversely
affect our earnings, assets and financial position. We therefore
make every effort to actively demonstrate mutual respect, fair-
ness and integrity, and to firmly anchor them in our daily busi-
ness, underpinned by effective control mechanisms. To this
end, we review and assess the effectiveness of our Code of Con-
duct on an ongoing basis, follow up queries and suggestions,
examine concerns, and are constantly striving — together with
our compliance management organisation — to ensure that all
members of staff are not just familiar with our Code of Conduct,
but thattheyalso observe and adhere toitat alltimes. Our com-
pliance management processes are, accordingly, a key perfor-
mance indicator for avoiding incidences of human rights viola-
tions in the shape of discrimination and harassment and for
mitigating the associated risks. Such risks to our reputation are
mitigated by factors such as our well-established tolerance cul-
ture and good level of education. Overall, we class the occur-
rence of such risks as »remote« and the potential impact on
our earnings, assets and financial position as »moderate«. In
our overall assessment, we classify such risks as »low«
although, here again, we cannot rule them out entirely.



5. Aspects and Supply Chain

The primary purposes of our supply chain are the acquisition of
software licensing rights and customer related data center
hardware, and expenses incurred in connection with software
maintenance agreements, data processing and vehicles. Over-
all, the procurement volume along our supply chain totalled
around EUR 201 million (parent company All for One Steeb AG:
around EUR 160 million) in the 2017/18 year under review. Of
this amount, around 7 1% (parent company All for One Steeb AG:
around 78%) was attributable to 13 suppliers parent company
All for One Steeb AG: 12 suppliers), most of whom have been
working for us for many years.

Violations of staff, environmental and social matters, inci-
dences of corruption or human rights violations that take place
within our supply chain although not at All for One Steeb AG
could indirectly have an adverse effect on our earnings, assets

10

and financial position. We therefore select our suppliers care-
fully, on the basis of specific criteria. We always demand that
they respect, observe and adhere to the values, principles and
rules anchored in our Code of Conduct. Most of our suppliers are
major corporations or subsidiaries of the same who have put
their own comprehensive sustainability standards in place or
who — as major listed companies — are subject to the same sus-
tainability legislation as we are. We also monitor, examine and
check to underline our expectations with regard to adherence
to our standards along our supply chain.

We classify the occurrence of such risks associated with our
supply chain as »remote« and the potential impact on our
earnings, assets and financial position as »moderate«. In our
overall assessment, we class these risks as »low<, although
we cannot entirely rule them out.



Service

Financial Calendar for Financial Year 2018/19

Donnerstag  07.02.2019  Quarterly Statement 2018/19 as at 31 December 2018
Wednesday 13.03.2013  Annual General Meeting, Leinfelden-Echterdingen
Thursday 09.05.2019  Half-Year Financial Report 2018/19 as at 31 March 2019
Thursday 08.08.2019  Quarterly Statement 2018/19 as at 30 June 2019

Monday 16.12.2019  Publication of Consolidated and Annual Financial Statements
Financial Year from 1 October 2018 to 30 September 2019
Monday 16.12.2019  Financial Statements Press Conference, Filderstadt
Tuesday 17.12.2019  Analyst Presentation, Frankfurt
IR Service

Our homepage offers an extensive IR Service. Apart from finding company reports, analyst
reports, financial presentations or information concerning the annual general meeting, you
can also put yourself on the distribution list for press and financial announcements.
www.all-for-one.com/investor-relations

Disclaimer

As far as this report contains forecasts, estimates or expectations, these can be associated
with risks and uncertainties. The actual results and developments can deviate from the ex-
pectations and assumptions made. Changes in the general economic and competitive situ-
ation, particularly in the core business divisions and markets, changes in legislation, in par-
ticular tax regulations, can cause such deviations. The German version is the definite version
of this annual report. The company assumes no obligation to update statements made in
this report.
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